Connect to 22.5 Million* Conscientious
Consumers and 60% of Moms Online

Tap into the passion of health & eco enthusiasts

With over 200 leading publishers, NaturalPath Media offers the highest
concentration of eco & health enthusiasts: a highly engaged audience eager
to support brands that help them lead healthier and more sustainable lives.
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“ Health & Parenting Center Product Reviews
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Pose your questions on
Ask, Answer, Learn to
Dr. Greene and the
DrGreene.com
community.

P Ask DrGreene *__
Dr. Greene will be - e
chatting live for one Raising Lifetime Readers

hour on Monday, July Ever since 18 month old child p
19th at 10:00 a.m. PT
(Noon CT) (1:00 p.m.
ET). Click Here to chat
with Dr. Greene

We're celebrating our birthday along with
over 75 million people who have visited
DrGreene.com in the last fifteen years.

Meet Dr. Greene at the
ItsABelly Health &
Wellness for Mama &
Baby event on June
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Raising Lifetime Readers from the Start
Submitted By: Dr. Jenn Berman 6.22.2010

W Ever since 18 month old child prodigy

Dr. Greene, father of green pediatrics movement

Reach 60% of moms interested in eco-friendly products

* 20M UVs/month * 144M Page Views
* 300M impressions * #1in comScore Green Category

Advertising Opportunities:

» Conversational Marketing Programs * Video Overlays

* Branded SuperFan Communities * Editorial Content
* Custom Skins Across Network * Engagement Ads
* Sponsorships

Leading Voices Across Key Channels:

* Business & Eco-Tech <« Eating Well ¢ Health & Wellnes ¢ Home & Garden
e Nick Aster « Dr. Greene e« Malika Chopra + Zem Joaquin ¢ Grist.org

*Sources: comScore, July 2010
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Natural Path Media readers are...

3.4X more likely to buy organic
foods in the last 30 days

3X more likely to own a hybrid car

4X more likely to spend $50-$99
on health products online in last 30
e EV
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Get hip, go organic!
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*Source: comScore, 12/09



